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He has also been an expert witness in litigation against the tobacco industry in the UK and internationally,
and in 2011 successfully challenged the Industry's right to access confidential research through Freedom
of Information. He currently sits on the BMA Board of Science, is a Trustee of the Institute for Alcohol
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corporation gets its power and how we can reclaim it are published by Routledge. In 2009, he was
awarded the OBE for services to health care. In 2014, he accepted the Queen's Anniversary Prize for
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